why get involved with healthy living

@ Childhood obesity has increased 300% in the past 30 years.

@ The prevalence of obesity among children aged 6 to || years
increased from 6.5% in 1980 to 19.6% in 2008.

@ Sugar adds up to more than 25% of the total daily
calories for 1 1% of the children aged 2-3 and 12% for
the 4-5-year-olds.

» CFM is dedicated to making the difference
through relentless research, innovation and
quality healthy product production. It is
our goal and passion to see the world

grow healthy and strong.

| -888-780-8882

www.megamoo.com and

Great Tasting Vitamin forti';‘

flavored low fat milk beverage.

It contains a nutrient rich base of low fat milk

and your daily dosage of vitamins.

With no artificial flavors or sweeteners and very
low in calories MEGA MOO is revolutionizing
the beverage world by offering a great tasting

healthy choice.

MEGA MOO represents the premier beverage
for Kids growing healthy and strong!!!
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nutrition +

CFM recognizes that fitness and nutrition
is vital to maintaining and maximizing a
healthy lifestyle. As a result MEGA MOO
has been designed to meet these vital
needs through the following:

@ Mega Moo is packed with vitamins A, Bl,
B2, B3, B6, B9, B12, C, D

@ Mega Moo provides a child with their
recommended daily dosage of vitamins

@ Offers more than twice as many vitamins
than other leading flavored milk brands

@ Mega Moo has 50-80,less calories than
other leading flavored milk brands

@ Possess substantially less Sugar and Fat
than other leading flavored milk brands

visit us at www.megamoo.com and fcebook




